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PROJECT OVERVIEW
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€ In 2009, The City of Calgary rolled out the Blue Cart recycling program to single family homes
(up to and including four units).

€ Since the Blue Cart program began and Community Recycling Depots switched to no-sort
recycling, Calgarians have increased recycling by about 70 percent.

@ Still, there are opportunities among Blue Cart households to increase their overall volume of
recyclables as well as ensure that the right items are being placed in the carts.

€ Thus, The City of Calgary’s Waste & Recycling Services (WRS) business unit wished to conduct
research with residents who currently have Blue Cart recycling collection from The City.

€ Key research objectives included assessing:

% Current Blue Cart usage and behaviours;

>

*,

% ltems placed in the Blue Cart including unacceptable materials;
% Barriers to participation in the program and/or properly using the Blue Cart;

% Communication and messaging, including awareness of the “What Goes Where” tool; and,

% Satisfaction with the Blue Cart program.
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€ |psos Reid conducted a telephone survey with 600 residents of Calgary aged 18 years or who
currently have Blue Cart recycling collection from The City.

AN

% Both landline and cell phone sample were used.
<+ Interviews were conducted between July 13t and 19th, 2015.

% The average interview length was 12 minutes.

€ The final data were weighted to ensure the overall sample’s quadrant and age/gender
composition reflects that of the actual Calgary population aged 18 or older who currently
have Blue Cart collection.

+“ This survey was done in conjunction with a multi-family recycling survey. The overall sample of n=775
was weighted to ensure the quadrant and age/gender composition reflects that of the actual Calgary
population aged 18 or older according to 2011 Federal Census data. The single-family sample of
n=600 is a subset of this representative sample.

€ With a sample of 600, results are considered accurate to within £4.0 percentage points, 19
times out of 20, of what they would have been had the entire population of adult single-
family residents in Calgary been surveyed.

“» The margin of error is larger within quadrants and for other sub-groupings of the survey population.
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O Satisfaction with the Blue Cart program is extremely high

“» Overall satisfaction is near universal, with more than half saying they are ‘very satisfied’

® The Blue Cart program is well utilized
“» More than nine-in-ten households set out their Blue Cart weekly or bi-weekly

R/

“ Of these, six-in-ten say their cart is usually full when they put it out for collection

© Placement of unacceptable items in Blue Carts is widespread
% Seven-in-ten households have placed unacceptable items it their cart in the past 12 months

“» The most common culprits are recyclables in plastic bags (i.e. other than shredded paper or bagged
plastic bags) and foam containers

® Lack of awareness of unacceptable materials is a key factor contributing to improper use

R/

% Roughly four-in-ten were not aware that recyclables in plastic bags cannot go in the Blue Cart and
seven-in-ten were not aware that foam containers cannot go in the Blue Cart

O Yet, the majority feel they have enough information about the program

% Seven-in-ten —including those who have placed unacceptable items in their cart — say their
household has enough information about the Blue Cart program

WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary



NN \\

DETAILED FINDINGS

WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary




The City and the Environment
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€ Overall, 95% of Calgarians with Blue Cart service are satisfied with the recycling programs
provided by The City of Calgary — further, more than six-in-ten (61%) are ‘very satisfied'.

The City and the Environment §\ N
N\
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Satisfaction with current recycling programs is near universal

@ Just 4% say they are not satisfied, while 1% ‘don’t know’.

< Among the small base who are not satisfied, cost is the most frequent reason given for
dissatisfaction.

Perceived value of municipal property tax dollars is moderate while value of waste and
recycling taxes and fees is higher.

€ Just under six-in-ten (57%) Blue Cart residents give The City a ‘good value’ rating for the
value of their property tax dollars.

€ This goes up to 68% with regard to taxes and fees paid for The City’s waste and recycling
services.

X/

% ‘Good value’ ratings are significantly higher among those living in Southwest Calgary (77%)
compared to their counterparts in the Southeast (63%), but statistically consistent with the
Northeast (65%) and Northwest (69%).

€ ltis notable that there is a relationship between perceived value of property tax dollars and
value of waste and recycling taxes and fees.

< Among those who offer a ‘good value’ rating for property taxes, 86% give a ‘good value’ rating for
waste and recycling taxes and fees, whereas among those who offer a ‘neutral’ or ‘poor value’ rating
for property taxes, just 43% give a ‘good value’ rating for waste and recycling taxes and fees.
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Very
satisfied

Somewhat
satisfied

Not very
satisfied

Not at all
satisfied

Don’t
know

Satisfaction with
Recycling Programs

1%

|3%

Not
Satisfied:

4%

Satisfied:

95%

SF1. Overall, how satisfied are you with the recycling programs provided
by The City of Calgary? (Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey

Reasons for
Dissatisfaction

Dislike fee/ costs too much/ waste
of money (n=8)

All materials not accepted (e.g.
batteries, compost, materials in
plastic bags) (n=6)

Not picked up/ on time/ on
schedule (n=5)

It is mandatory (n=5)

One bin is not enough/ large
enough (n=2)

Don’t want home service/ prefer to
take it to recycling centres (n=2)

Don’t have enough to recycle/ fill
the cart (n=2)

*Caution: Very small base size

SF2. Why are you dissatisfied with the recycling programs provided by
The City of Calgary? (Base: Not satisfied, n=26*)

Prepared by Ipsos Reid Public Affairs for The City of Calgary



10 - Very good value I 4% ; 10 - Very good value . 7% ;

9 I 4% Good value: 9 . 10% Good value:
8 [ 23% >7% 8 [ 26% 68%*
7 I 26% 7 I 26% | [ *Rounding
6 | 14% 6 | 12%
5 I 17% 5 1 9%
als% a o
3 | a% Poor value: 3 | 2% Poor value:
2 | 2% 10% 2 | 1% o

1 - Very poor value | 1% 1 - Very poor value | 1%

Don’t know I 2% Don’t know I 2%

SF2. Your property tax dollars are divided between The City and the
Province. In Calgary, approximately half of your property tax bill goes to The
City to fund municipal services. Considering the services provided by The
City, please rate the value you feel you receive from your municipal property
tax dollars. (Base: Own current residence, n=517)

SF3. Thinking specifically about The City’s waste and recycling services
only, please rate the value you feel you receive for what you pay —
including taxes and fees. (Base: Own current residence, n=517)
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Perceived value of the Blue Cart fee continues to be strong

€ Seven-in-ten (70%) Calgarians with Blue Cart service say they receive good value for the

$7.90 per month Blue Cart recycling fee — in fact, one-in-five (21%) give a rating of 10 (very
good value) on a 10-point scale.

\

€ Just 10% say they receive poor value
€ Good value ratings are significantly higher among:

< Those who feel they receive good value for property taxes (79% vs. 57% neutral or poor value);

% Those who feel they receive good value for waste and recycling taxes and fees (83% vs. 39% neutral
or poor value); and,

<+ Residents aged 18 to 34 years (79%) and 35 to 54 years (74%) compared to those aged 55 years or
older (58%).

Satisfaction with the Blue Cart program is extremely high

€ Overall, 95% of Blue Cart recipients are satisfied with the Blue Cart program, with more than
half (54%) saying they are ‘very satisfied’ — dissatisfaction is limited to 5%.

R/

< Key reasons for satisfaction are environmental benefits — “able to recycle/recycling is good” (44%),
“less things in the landfill/reduces waste” (20%) and “environmentally friendly/saves our planet” (7%)
—and the convenience and ease of the program (44%).

< Among the small minority dissatisfied, cost is the primary reason for dissatisfaction —
“price/expensive” and “waste of money/no value.”

14 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary



15

Value for Blue Cart Fee

10 - Very good value - 21%
. 11% Good value:

o/ %

B 2 —
2011: 73%
| EGZE 2009: 65%

9
8
7
6 | 8%
5
4
3
2

. 11% *Rounding
|3%—

I 3% Poor value:

10%

| 1%

1 - Very poor value I 3% |

Don’t know | 1%

SF11. As you may know, households receiving Blue Cart service are charged
a fee of $7.90 per month. In your opinion, how much value do households
receive for this S7.90 per month per household Blue Cart recycling fee?
(Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey

Very
satisfied

Somewhat
satisfied

Somewhat
dissatisfied

Very
dissatisfied

Satisfaction with Blue

2%

Cart Program

Satisfied:

95%

Dissatisfied:

5%*

*Rounding

SF16. Overall, how satisfied are you with the Blue Cart program?
(Base: All respondents, n=600)
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“ Reasons for Satisfaction and Dissatisfactiol

v
4 Blue Cart Program
Multiple

Able to recycle/ recycling is good [ IGTEGEGE 44% % Price/ expensive (n=8)
O vy iRl 1ot crouch tems to recyce/ to take
Recycling Centre 0 advantage of the program (n=6)
Convenient/ easy to use 25% Not enough info available/ about the
Environment (NET) [ 25% program (n=5)
20% Waste of money/ no value (n=4)

Less things in landfill/ reduces waste
Environmentally friendly/ saves planet 7% Not familiar with the program/
Weekly collection/ on time/ on schedule Il 12% haven’t heard about it (n=4)
Efficient/ it works i} 7% It’s mandatory (n=3)
No need for the program/ can take it
to recycling centres (n=3)
Not clear what to recycle (n=2)

Not effective/ doesn’t work (n=2)

Have had no issues/ satisfied with program [ 5%
Good program/ fills a need B 5%

Helps to have clean community [} 5%

No need to sort [} 4%

Provides program info/ know what to put in
the Blue cart Il 3% Other (n=8)
Suggestions for improvement | 2% Don’t know (n=2)
Reasonable price/ good value I 2%

. . . o
Blue cartis a g(-)od Size (.b'g) I 2% *Caution: Very small base size
Negative mentions ] 4%

SF16A. What is the main reason you are satisfied with the SF16B. What is the main reason you are dissatisfied with the
program? (Base: Satisfied with the program, n=567) program? (Base: Dissatisfied with the program, n=33%*)
Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Blue Cart recycling is well utilized.

€ More than nine-in-ten Blue Cart households set out their cart weekly (76%) or once every two
weeks (17%); just 4% set their cart out once a month or less.

“ Incidence of setting out their cart weekly is significantly higher among residents aged 18 to 34 years
(82%) and 35 to 54 years (79%) versus those aged 55 years or older (67%).

€ Six-in-ten (58%) say their cart is full when they put it out for collection while 41% say it is half
full.

€ It is notable that those who set out their cart weekly and those whose carts are full, are more
satisfied with the Blue Cart program and offer higher value ratings for the Blue Cart fee.

The frequency of having more recyclables than the cart can hold is limited.

€ Among households who typically set out a full or half full cart, two-in-ten say they have more
recyclables than the Blue cart can hold once a week (9%) or once every two weeks (9%);
whereas half have extra recyclables once a month (20%) or less often than once a month (29%),
and 27% never do.

“ Incidence of never having extra recyclables is significantly higher among residents aged 55 years or
older (43%) compared to those aged 35 to 54 years (24%) and 18 to 34 years (16%).

€ The main culprits that cause an excess of recyclables are ‘cardboard or boxes’ (84%).

€ The most common means of dealing with extra recyclables are keeping them until the next
collection day (69%) or dropping them off at a Community Recycling depot (20%).

WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Frequency of Cart being
Set Out for Collection

Once a week 76%

Once every two 17%
weeks

Once every three

0,
weeks 2%

Once a month I 3%

Less often than | .,
once a month 1%

Never <1%

SF4. How often do you usually set your Blue Cart out for The City to collect
your recyclables? (Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey
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Fullness of Cart when
Set Out for Collection

Full 58%

Half full 41%

Empty | 1%

SF5. Typically, is your Blue Cart full, half full, or empty when you put it out
for collection? (Base: Set out Blue Cart at least once a month, n=599)

Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Multiple
Types of Recyclables Responses
Causing one to Have More
than the Cart Can Hold

Frequency of Having
More Recyclables than the
Cart Can Hold

Cardboard/ boxes

Paper (newspapers/
magazines/ wrapping)

What can't be broken down
(made small enough to fit)

Plastics

Once a week

Once every two
weeks

Once every three Packaging

weeks
Cans

Once a month Bottles

Seasonal items

Less often than Containers
once a month
Other
SF6A. What specific type or types of recyclables cause you to
SF6. How often do you have more recyclables than the Blue Cart have more than the Blue Cart can hold? (Base: Have more
can hold? (Base: Blue cart is full or half full, n=591) recyclables than cart can hold, n=412)

20 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Keep until the next collection day _ 69%
Drop them off at a Community Recycling depot _ 20%

Use neighbour’s cart [JJJj 7%
Place in garbage/ Black Cart . 5%

Place loose beside cart l 4%

\
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Actions Taken with Extra Recycla\b\é\ NN

\
\\\\\\

77

‘ Multiple Responses ‘

Does not happen/ usually fits in bin I 2%
Place in bags beside cart I 2%

Take them to the landfill I 1%

Take them to work I 1%

Pack it in/ cram itin I 1%
Other 2%

Don’t know I 1%

SF6B. What do you do with your extra recyclables when you have more than the Blue Cart can hold?

(Base: Have more recyclables than cart can hold, n=412)
Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Proper Use of Blue Carts
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The majority of households have placed unacceptable items in their Blue Cart.

¢

*

Overall, 71% of households have placed one or more unacceptable items in their Blue Cart in
the past 12 months.

The most common unacceptable materials are recyclables in plastic bags (i.e. other than

shredded paper or bagged plastic bags) (43%) and foam containers, including Styrofoam
(40%).

Less common are plastic toys (11%), wood (9%), leaves or grass (8%), household items (5%),
scrap metal (5%), clothing (2%) and propane or helium tanks (1%).

% Still, one-quarter (26%) of households have place one or more of these items in their Blue Cart in the
past 12 months.

Reported placement of unacceptable items in the Blue Cart is significantly higher among
residents of the Northwest (80%) quadrant than the Southwest (64%) or Northeast (63%).

WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Plastic containers
Glass bottles and jars
Newspapers

Food cans or foil

Bagged shredded paper or bagged plastic bags

Other recyclables in plastic bags,
garbage bags or blue recycling bags

Foam containers, including Styrofoam
Beverage containers

Plastic toys
Wood 71% of households have placed one or
Leaves or grass more unacceptable items in their Blue Cart
Household items like, pots and pans, Excluding recyclables in plastic bags and

small app“ances and other housewares foam containers, 26% of households have

placed on or more unacceptable items in
Scrap metal such as car parts their Blue Cart
Clothing

Propane or helium tanks

SF7. In the past 12 months, has your household placed any of the following in your Blue Cart ?
(Base: Set out Blue Cart at least once a month, n=599)

24 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Lack of awareness of unacceptable materials is a key factor contributing to improper use.
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€ Respondents who placed each type of unacceptable item in their Blue Cart, were asked if
they were aware that the item could not be put in their Blue Cart.

€ Just over half (54%) were aware that recyclables in plastic bags cannot go in their Blue Cart
(44% not aware), while roughly half (48%) were aware that leaves or grass cannot go in their
Blue Cart (52% not aware).

€ For other unacceptable materials, two-thirds or more were not aware that the items cannot
go in their Blue Cart.

% This is particularly notable for foam containers, including Styrofoam (68% not aware) given that a
sizeable minority (40%) of households have placed this item in their Blue Cart.

€ Still, a notable percentage of residents do place items in their Blue Cart even though they
know they are unacceptable.

25 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary

\ \



26

HYes HMNo mDon'tknow

Propane or helium tanks (n=5%) E

Recyclables - other than shredded paper or

plastic bags - placed in plastic bags, garbage 54% 44%
bags or blue recycling bags (n=257)
Leaves or grass (n=50) 48% 52%
Scrap metal such as car parts (n=29*) 34% 66%
Foam containers, including Styrofoam (n=238) 32% 68%
Household items like, pots and pans, 30% 67%

small appliances and other housewares (n=28*)

Wood (n=51) 24%

*Caution: Very small Plastic toys (n=65) 23%
base size

Clothing (n=14*) BEEEY

SF8. Prior to now, were you aware that the following items cannot go in your Blue Cart?
(Base: Have placed unacceptable items in Blue Cart)

WRS — Blue Cart Recycling Survey

76%

76%

85%
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Lack of awareness, lack of perceived negative impact and effort needed emerge as barriers to
properly using Blue Carts.

€ Asizable minority of Calgarians with Blue Cart recycling agree:
% ‘Sometimes my household puts items in the Blue Cart even if we're not sure if they can be recycled’
(43%).
— Significantly higher among those who have placed unacceptable materials in their Blue Cart (53% vs.
21% have not) and those aged 18 to 34 years (51%).
% ‘It’s okay if some unacceptable items are put in the Blue Cart as they are sorted and end up in the right
place’ (36%).
— Significantly higher among those aged 18 to 34 years (43%) and those with high school or less
education (48%).
% ‘It’s too much work to figure out exactly what items can and can't be recycled in the Blue Cart’ (25%).
— Significantly higher among those who have placed unacceptable materials in their Blue Cart (29% vs.
16% have not).
€ Further, just over half (52%) agree ‘my household probably doesn't recycle all the items that

we could’.

IR
\\\\\ }\ \\ \
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There is strong consensus that more education is needed.

€ Eight-in-ten (81%) agree that ‘The City should do more to educate Calgarians about what
items can go in the Blue Cart’.

WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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The City should do more to
educate Calgarians about what 44% 37% 11% 8% 81%
items can go in the Blue Cart

My household probably doesn't o s 0 0
recycle all the items that we could 15% 37% 18% 29% 52%

Sometimes my household puts items
in the Blue Cart even if we're not
sure if they can be recycled

32% 43%

It's okay if some unacceptable items
are put in the Blue Cart as they are
sorted and end up in the right place

23% 36%

It's too much work to figure out
exactly what items can and can't be g3y 17%
recycled in the Blue Cart

25%

SF9. Please indicate if you agree or disagree with each of the following statements.
(Base: Base: Set out Blue Cart at least once a month, n=599)

28 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Blue Cart Communications
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The majority of Calgarians with Blue Cart recycling feel they have enough information about

\ DN
the program.

€ Roughly seven-in-ten (72%) say they and their household have enough information about
the Blue Cart program, while one-quarter (27%) say they do not.

“» Among those who have placed unacceptable items in their Blue Carts, 70% say they have enough
information.

€ Among those who say they do not have enough information, by far the most frequently
mentioned need is information about “acceptable/unacceptable materials” (81%).

% One should note that the previous questions about unacceptable items may have influenced these
‘top-of-mind’ responses.

€ It is notable that among those dissatisfied with the Blue Cart program, 51% say they do not
have enough information, and among those who rate the value of the Blue Cart fee as
neutral or poor, 40% say they do not have enough information.

30 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Enough Information
about the Program

SF12. Would you say that you and your household have
enough information about the Blue Cart program?
(Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey

Information Sought
Acceptable/ unacceptable materials [ 81%

More specific/ easy to understand info [l 10%

How to recycle properly/ proper
preparat?on W 8%

Cost l 5%
Information about Styrofoam [ 4%
What to do if cart is broken or damaged I 4%

How to recycle different types of plastics I 3%

What happens to recycled items (where it
goes/ what it's used for) | 2%

How to dispose of hazardous items I 2%
Looking for pictures/ diagrams I 2%

What is the financial benefit/ what is I 29%
done with money they get °

How to dispose of fluorescent bulbs | 1%
Cart placement | 1%

Looking for newsletter/ flyer (to have
handy) l 1%

Other 8%
Don’t know I 3%

SF12A. What information are you looking for specifically? (Base: Do not have enough info, n=157)

Prepared by Ipsos Reid Public Affairs for The City of Calgary
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More than six-in-ten Blue Cart residents have looked for or seen information about the
program in the past 12 months.

€ Overall, 63% of Calgarians with Blue Cart recycling have looked for or seen information about
the program in the past 12 months (37% have not).
< More than one-third have referred to the recycling guide (36%) and seen information on their Enmax

insert (35%), while 16% have visited the City website for information (another 6% have looked
elsewhere online).

— Incidence of referring to the recycling guide is significantly higher among those aged 55 years or
older (46% vs. 36% 35 to 54 years and 26% 18 to 34 years) as is incidence of seeing information on
their Enmax insert (45% vs. 37% 35 to 54 years vs. 24% 18 to 34 years).

€ |t is notable that the incidence of looking for or seeing information about the program in the
past 12 months varies by age and satisfaction with the program.

% Just over half (53%) of those aged 18 to 34 years have looked for or seen information in the past 12
months (versus 64% of those aged 35 to 54 years and 72% of those aged 55 years or older).

“» While less than half (48%) of those dissatisfied with the Blue Cart program 57% of those somewhat
satisfied with the program have not looked for or seen information, compared to 69% of those very
satisfied with the program.

32 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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‘ Multiple Responses |

Referred to the recycling guide _ 36%

Seen info about the Blue Cart program on your Enmax insert _ 35%

Visited The City of Calgary's website for info about the Blue
Cart program - 16%

Called 3-1-1 for more info about the Blue Cart program . 7%
Online/ search engine . 6%

Asked/ word of mouth I 2%

Seen TV ads/ shows I 2%

Newspaper/ magazines I 1%

Flyers/ brochures (mailed) I 1%

Other 3%

None of the above _ 37%

SF13. In the past 12 months have you...? (Base: All respondents, n=600)

33 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Though current awareness of “What Goes Where” is limited, perceptions are positive.

€ One-quarter (24%) of Calgarians with Blue Cart recycling have read, seen or heard about
“What Goes Where” in the past 12 months, while 10% have used the tool.

% Awareness is significantly higher among those aged 55 years or older (32% vs. 19% 18 to 34 years).
€ There is near universal agreement (96%) among past users that the tool was useful.

€ After being read a brief description of the “What Goes Where” online search tool, 66% say
they are likely to use it in the future.

% Likelihood to use is significantly higher among those aged 35 to 54 years (74%) and 18 to 34 years
(68%) compared to those aged 55 years or older (53%).

% However, it is significantly lower among those dissatisfied with the Blue Cart program (42% vs. 64%
somewhat satisfied and 69% very satisfied) as well as those who give the Blue Cart fee a neutral or
poor value rating (58% vs. 70% good value).

Although incidence of broken or damaged Blue Carts is low, less than half are aware that Blue
Cart repair or replacement is free.

€ One-in-ten Blue Cart households say their cart is currently broken or damaged.
% This increases to 21% among those who are dissatisfied with the Blue Cart program.

€ Overall, 39% of Blue Cart residents are aware that they can call 311 and have the Blue Cart
repaired or replaced free of charge.

% Awareness drops to 27% among those who currently have a broken or damaged cart.
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Awareness of “What Goes
Where”

Yes 24%

No 76%

SF14. In the past 12 months, have you read, seen or heard anything about
The City of Calgary’s online recycling search tool called “What Goes Where”?
(Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey

Past and Anticipated Use of
“What Goes Where”

Ever used “What

Goes Where” 10%

Likely to use “What

Goes Where” in the 66%

SF14A. As you may know, the “What Goes Where” online search tool allows
you to learn about proper recycling or disposal of specific items. Have you
ever used the “What Goes Where” tool? Are you likely to use it in the future?
(Base: All respondents, n=600)

Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Multiple
Responses
Tool Was Useful Reasons Tool Was Useful —
It's a guide/ what can and 60%
cannot be recycled

Provides information 0
(to educate) 20%

Info on what to do with
items that are not recyclable 19%
(places to drop off)

Yes 96% User friendly/ easy to use 0
A 4%
(navigate)

Quick/ fast I 3%

Other 12%

SF15. Did you find the tool useful?
(Base: Have used “What Goes Where”, n=63) SF15A. Why did you find it useful? (Base: Tool was useful, n=61)
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Incidence of Broken or
Damaged Blue Carts

Yes 10%

SF10. Is your Blue Cart currently broken or damaged?
(Base: All respondents, n=600)

WRS — Blue Cart Recycling Survey

Awareness that Repair
or Replacement is Free

Total (n=600) 39%

Blue Cart is not broken or

O,
damaged (n=542) 40%

Blue Cart is currently 0
broken or damaged (n=56) 27%

SF10A. Were you aware you can call 311 and have the cart repaired or
replaced free of charge? (Base: All respondents)

Prepared by Ipsos Reid Public Affairs for The City of Calgary
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Southwest 26%

Southeast 23%

Northwest 30%

Northeast 21%

Type of Home

e ofome.

Single-detached house 86%

Duplex, triplex or 9%
fourplex

Basement smFe or suite 2%
in a house

Townhouse 2%

Rowhouse 1%

Base: All respondents (n=600)

39 WRS — Blue Cart Recycling Survey Prepared by Ipsos Reid Public Affairs for The City of Calgary



\\

Y
‘\\\\ \\ \\\\\\\\ N\ N\\ N\ \\\

\\

\§\\\\ \\\\ \\\ \\ \\\ \ N\ y
AN s\\ \\\ W \\\\\ \\\\\
Age

18 to 24 11%
25t0 34 21%
35to 44 20%

45 to 54 19%

55 to 64 13%

65 or more 12%
No response 4%

Mean | 44 years

<$40,000 7%
$40,000 to <$60,000 11%
Some post—secom‘:la ry or 34% $60,000 to <$80,000 13%
a college diploma $80,000 to <$100,000 [ 15%
$100,000 to <$120,000 13%
$120,000 to <$140,000 7%
No response 2% $140,000 or more 22%
No response 13%

High school or less 19%

University degree 45%

Base: All respondents (n=600)
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Sheela Das Jamie Duncan

Director Vice President

Ipsos Reid Public Affairs Ipsos Reid Public Affairs

700 6th Avenue SW, Suite 1950 700 6th Avenue SW, Suite 1950
Calgary, AB, Canada T2P 0T8 Calgary, AB, Canada T2P 0T8
Phone: 587.952.4874 Phone: 587.952.4863

email: sheela.das@ipsos.com email: jamie.duncan@ipsos.com
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